Social Media for the Human Scale of Societies


The thematic strands of this conference show how technological progress triggers an ever-growing urge to increase the human criteria for social media. Nowadays the term "Social Media" is the grand keyword. However often without any articulation of its real targets; Yes, we strive 
towards a better balance between social integration, security, privacy and confidentiality. But also we adore ideation, immediacy, mobility, ubiquity, globality and virtuality.  Its mutual contradictions and non-trivial trade-offs can soon be met in the fields of care, education and governance; we desperately try to control our media channels in order to stay in touch with our friends, students and with our own body and our own mind finally.

 
For a long time ICT has almost been a goal in itself; Interconnectivity in ever-widening systems emerged. We tend to admit that merely flexibility and comfort has been a pitfall for the further evolution of health-care, education and governance. A good specimen of the existential conflict between care, learning and entertainment is seen in the term "serious gaming"; As if gaming is not 
a serious part of economy; as if "having fun" is not a legitimate part of human existence. The real reason is that we tend to believe that by adding "serious" it is easier to find external funders. We also tend to think that "serious" learners are better learners. By intuition we believe that a gaming surgeon or a gaming pilot performs less in the case of reality. The opposite is true however; fictitious cases open our senses and the mind for "the unexpected" to be met in reality. Social media and the reappraisal of playing and imagination allows us to reconsider the criteria for systems' effectiveness: do we want to anchor 

* Education to nationally-calibrated test banks? 
* Health care to patient satisfaction? 
* News channels to the entertainment experience? 
* Cognitive support systems to usability factors? 


Or: Do we open the floor to intrinsic criteria like "what should we understand as the qualities of learning, health, social awareness and creativity?" This keynote lecture addresses the inevitable questions on what responsibility we as ICT ambassadors should accept and -optimize in 
the long run; ICT can no longer hide behind the excuse of "innovation" only. The essence of propagating media in human applications is that it should contribute to the shared values like sharing, peace, tolerance, transparency and ecologically-fair; "Craddle-to-Craddle". Therefore it 
is inevitable to start media design from the "existential-l", "conceptual-" and the "metaphoric analysis" before relying on the external requirement specifications only. Illustrative projects will be presented in the fields of education, health care, urban planning and large-scale internationalization for professional training. As overall goal you will be enabled to include the perspective of "Social Sustainability in Tuning Social Media". 

